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All men’s trouble derive 

from not being able to sit 

in a quiet room alone.

1643

Blaise Pascal

French Mathematician



Where does the time go? 

• 3 hours per day

• Facebook: 4+ Billion video views each day. 

• Facebook: 1.3+ Billion mobile users.

• Youtube: 1 Billion+ active users.

• Instagram: 300+ Million users

• Linkedin: 465+ Million Users

• Pintrest: 110+ Million users, 71% Female

• Pintrest: Avg. pin generates 6 Website visits.



• Middle income families ($18-95 m/year) 

income rise over 6 years = .2%

• Spending is up 2.3%  

Less on land line phones, clothes, appliances)

• MORE on 

• pets (10%) 

• in home dining (23%) 

• rent (26%) 

• education (26%)

• health care (42%) 

Where does the money go! 



• In recent years cell phone spending went up over 50%, Home 

internet 81%!

• Average household spent $4,704, a little over 5.5%, of their 

total expenditure 

• Average family spends over $1000 a year on 

cell/streaming/TV

Cost of digital distraction



What to Expect

• More Ratings – easy systems + trusting consumers

• Social media use in the office – as millennials take 

charge

• New Ways to communicate – concise + nonverbal

• Storytelling – Instagram Stories; FB/Apple Memories

• Virtual Reality – FB Oculus; Google, Classroom



120 times per day. On average. 

At work present but absent. 

Together but alone. 

. 

Mobile phone use



We have a Problem…

Addicted to our phones 

Addicted to distraction

Dopamine release from use of it

Compulsive habit 

Why = superpowers.



Deep work.

Deep concentration. 

Results in higher productivity 



Garden Next?! 



18-34 year olds L&G participation growing faster than other groups 

2019 National Gardening Survey 



Finding Plants

Millennials Boomers





Social Media Plant 

Community 

Primary audience 18-38

Community based plant ID

Data! 



800,000 users
All Interested in Plants



9% 
Experienced

Gardening Consumers



Less than 9% of GrowIt! audience know…



1 out of 6 

Hosta, Daylily, Peony

People aren’t looking for 
Hemerocallis fulva ‘Tigress Eyelashes’

More Like
Something Orange that I won’t have to 

buy next year. 

Out of 36,000 plants identified on GrowIt!



50,000 
people searched local places to buy plants on GrowIt! 



A young person 

going into a garden 

center is like your 

grandmother going 

into Best Buy



Alternative 

Distribution



Where are 18-34 year olds shopping

1. Hardware store

2. Supermarket/On-line

3. Home Center

4. Mass market

2019 National Gardening Survey 





“Knock, Knock!” 

Plant delivery service from Scotts Company



Garden Centers

Foot Traffic

Customer Retention

Average Sale



What’s a Garden Center to do? 



Garden Center Magazine 2018 state of the industry survey



General Observations

Diversification helps 

smooth out the sales 

curve over 12 months.



Quality Rules! 



LAVENDER!…



Tropicals…



Succulents…



Houseplants…



Spending the green on Houseplants  

HH spending on 

Houseplants up

Houseplant sales 

Up slightly 

1.69 billion sales

2019 National Gardening Survey 



What’s trending on GrowIt! 

2020 Houseplant Report 

https://static1.squarespace.com/static/5c8fcdc794d71ad6ad4641df/t/5dc096f9faea341a8da1a627/1572902664599/Houseplant+Report+2020.pdf


Trending on GrowIt! by generation

Boomer Millenials Gen-X 

2020 Houseplant Report 

https://static1.squarespace.com/static/5c8fcdc794d71ad6ad4641df/t/5dc096f9faea341a8da1a627/1572902664599/Houseplant+Report+2020.pdf


Mini’s!
Miniatures are still BIG

Fairy Gardens and 

accessories might be 

flat

Terrariums are HOT!



Pollinator Plants – Call them out!



For Every Trend

There is a counter Trend! 

Trends are not predictable! 







People are longing for nature



Perfect = Fake



“Techlash”
'Techlash' is defined as 'a strong and widespread negative reaction to the 

growing power and influence of large technology companies, particularly those 

based in Silicon Valley' - and 2018, the 'techlash' storm truly hit.

The “Antidote!” 



Trust

Authenticity 

Experience



You should own this! 

Trust









Transparency
• Where products come from

• Chemical usage

• Organic

• Safe for kids & pets

• Store associates treatment

• Natives versus non-natives

• GMOs

• Neonicitinodes and bees

• Waste



Local!

Locally Grown or Farm Fresh is 
important.

Use on signage and POP!



One man’s waste…



You are this! 

Authenticity



It’s all about the narrative

…rise of the Chief Storyteller…







M. Herbs Fine gardens 

Denville, N.J. 
Hughes Nursery & Landscape, Cedar 

Rapids, IA



It’s never been needed more! 

Experience



Beyond Gardening classes…



Rise of the plant parent



Farmers Markets = Experience for the whole family



Greenbrier Nurseries

Beckly, West Virginia



Homewood Nursery
Poinsettia party 



Portugal Cove, Newfoundland and 

Labrador

Complimentary tea/coffee at The Grounds Cafe after class

☕️ Perfect start to your cozy Fall Saturdays🍂

Klein’s Floral & Greenhouses

Madison, WI

https://www.facebook.com/thegroundsatmurrays/?__tn__=KH-R&eid=ARD50e4M8HzN7CT6ILXz3fN5SSAmOTD-o_17MhF6SKsa4UNnJQ1PqoKhmr6y9g1HZ_OeYN3be926-15C&fref=mentions&__xts__[0]=68.ARBNxofKuSKtxtv2zk0aorJZoH-TeYQEslzgRuFG9P6VkW2UrzMJCu6QnRdSJyxARxZCbS1OSt6ZCv0OdU04j5Fodth3rRItfAM4mX9jsG3XhORmqRjDF6anNZLV4KWfrBgb8j6Xachgnb0wsOPFdvStIws8Q43X6kHZLWDIL5aVC6STYEOU-xuqPnlQ9qefN_swOnyGK-5qsS9rV7fz4KdjmMt2sskwS1PrZdtntMNfzI3mMXI0mXx4GMNr0ombI-1nN1uD9FLIhvCqpbH0pcKY7Z0CE2yvM2EyrSTOsZL2RECvwiYEKD-9PXCeGj2eAbpFWlc2SFkCh5zfR5TQlp4MeZ3RUh8KyK6CXxfy40Upj-DpP_xbI2nack1bZTsAQWMQ87HKXGsSdMmrbczioGKXbZkfBTW_XP_ozGBNBPMeAsvj_J__GbM_zdFiRB7tfpC6cDNb2mKBpFpn4ikkw2UPJeIJdt6rEqWJwel2Ge020vJjqTN1FvPa


Plant trials for landscape customers

Welby Greenhouse, 

Denver, CO.  

2019 Customer Event

80’s Theme



Create and Experience

Experience over things

Is your store “post” worthy?

Make it a contest! 



Bring back the Garden Party! 





Your competition is not                                 

another grower or garden center

It’s Amazon!
(Speed)

It’s Apple!
(Design)

It’s Instagram!
(Relavance)



Trust

Authenticity 

Experience



Jeff Gibson 

IGC & Landscape Business manager 

Ball Horticultural Company

630 624-7412

Jgibson@ballhort.com

Thank

You! 

To promote horticulture and inspire people 

to pursue careers working with plants.


